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24 hours Ottawa has had incredible readership gains over the past year, with over 47% new daily
readers reaching for it’s one-stop resource for news, weather and exceptional local content.
Over 159,000 adults read 24 hours in Ottawa every week, with almost an equal proportion of
men and women reaching for us. About two-thirds of our readers own their own homes and
have some post-secondary or more education. 24 hours offers multiple creative solutions to our
advertisers to reach these vital, urban readers.

This newspaper is available online and receives approx. 3,612 Unique Visitors and 50,686 Page
Views (Source: Google Analytics October 2011)
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Demographic Highlights

Household Income

61% are adults 18-49 66%
49:51 Male/Female Split

65% own their home

67% have some post secondary plus

46%

33%

Age

30% 30%

18-34 35-49 50-64 65+
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A Quebecor Media Company

@ Blue Collar

@ Other

25% $50,000 + $75,000+ $100,000+
14% Occupation
B Managers/Professionals

@ Other White Collar
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SOURCE: 2010-11 NADbank Readership Numbers: Ottawa/Gatineau CMA, CUME Readers unless otherwise stated; Publishers Statement ending Dec. 2010; 2011 FP Markets.



