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24 hours Vancouver is the number one free daily in Vancouver, chosen by 610,500
readers a week for its one-stop resource for news, entertainment, weather and
outstanding local content. Readership has grown by over 22% in the past year, gaining
47,100 new weekly readers. 24 hours reaches both men and women, with an 50:50
reader ratio. Over two-thirds of our readers are between the ages of 18 and 49, with an
average age of 42. In addition, our readers are well-educated, with almost 80% having
some post secondary education or more. 24 hours offers multiple creative solutions to
reach these vital, urban, active readers. Furthermore 24 hours has developed multiple
local partnership to deliver brand activation locally.

This newspaper is available online and receives approx.

8,049 Unique Visitors and 157,357 Page Views
(Source: Google Analytics October 2011)
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Demographic Highlights Household Income

71%

68% are adults 18-49

50:50 Male/Female Split

70% own their home

79% have some post secondary plus

46%

28%

Age

39% $50,000 + $75,000+ $100,000+

29%
Occupation

22%

18-34 35-49 50-64 65+
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